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Where People Get InformationWhere People Get Information

• 59% of Americans watch local news

• Only 23% under age 30 read newspapers

• 29% of public goes online to get news

• 73% follow news during the course of the day, up 
from 61% two years ago

• Health news is tied for third place as one of the main 
news interests of consumers
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• Over 75% of U.S. adults are online (the 
average house contains two computers)

• 48% of users visit video-sharing sites; 
15% of those “yesterday” in Pew study

• YouTube is one way to use video to help 
deliver important public health messages 
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Twitter.comTwitter.com
What it does: Lets you stay in 

touch using the 
web, your phone or 
IM. Sends short, 
160-character 
messages to people 
who subscribe.

Cost: Free

Potential 
uses:

Notifications of 
events, releases, 
developments, 
emergencies –
anything! www.Twitter.comwww.Twitter.com



Blogspot.comBlogspot.com

What it does: Allows you to set 
up a blog and 
embed photos and 
video

Cost: Free

Potential 
uses:

Keep colleagues or 
constituents 
updated on issues 
of interest

www.Blogspot.comwww.Blogspot.com



Facebook.comFacebook.com

What it does: Social networking. 
Keep in touch with 
friends, colleagues, 
consumers

Cost: Free

Potential 
uses:

A place to interact 
with others and 
keep them updated 
on what you’re 
doing

www.Facebook.comwww.Facebook.com



uStream.tvuStream.tv

What it does: Live streaming 
audio/video with 
viewer text chat 
capability

Cost: Free

Potential 
uses:

Stream a meeting 
live; host a 
demonstration; 
conduct a “town 
hall” or “ask the 
experts” event

www.uStream.tvwww.uStream.tv



Slingbox (www.Slingbox.com)Slingbox (www.Slingbox.com)

What it does: A piece of hardware 
that connects to your 
TV antenna, cable 
box or TiVo

Cost: $130-$275

Potential 
uses:

Watch live TV 
newscasts; record or 
play back media 
coverage

www.Slingbox.comwww.Slingbox.com



Smugmug.comSmugmug.com

www.SmugMug.comwww.SmugMug.com

What it does: High-quality on-line 
photo-sharing site.

Cost: $35/year

Potential 
uses:

Archive all your 
Public Health photos 
in full, original quality 
so they’re instantly 
available for use in 
reports, brochures, 
etc.



Ready-to-use Audio CutsReady-to-use Audio Cuts

http://www.sacdhhs.com/article.asp?ContentID=1791

What it 
does:

Pre-produced 
audio cuts 
provided to local 
radio stations

Cost: $0

Potential 
uses:

Many radio 
newsrooms will 
use timely sound 
bites in their 
newscasts. We 
have experienced 
a high use rate.



TV Station Live ChatTV Station Live Chat

See it at www.News10.netSee it at www.News10.net
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yourself so you understand what they can do 
to help you communicate in emergencies
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• Over-hyped concern 
about antibiotic-
resistant Staph 
infections broke out in 
Sacramento in October, 
2007

• We created a video and 
used YouTube to try to 
reach schools and 
parents with a message 
of sanity
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northern California
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extremely high levels of 
fine particles
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Response:
• Worked with Sacramento 

AQMD to develop joint Smoke 
Health Statements

• Embedded their AQI forecast 
bug on our home page

• Created a “Breaking News”
page on our web site covering 
the smoke issue

• Made the Health Officer 
available for news interviews
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Results:
• 2,000 views over 2.5 days (Fri. PM-Mon. AM)

• Feature story on KOVR-TV 13, our CBS 
affiliate

• High visibility of AQMD and Public Health 
working together to communicate a serious 
issue of regional significance
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Smoke Episode #2: July 6-PresentSmoke Episode #2: July 6-Present

Repeat!
• Wildfires continue
• Wind patterns again 

fill the region with smoke
• Off-the-charts particle 

levels in some areas of 
northern California and 
the Sierra foothills

Repeat!
• Wildfires continue
• Wind patterns again 

fill the region with smoke
• Off-the-charts particle 

levels in some areas of 
northern California and 
the Sierra foothills

New Threat:
HEAT WAVE! 100-107 

degrees all week!



Smoke Episode #2: July 9 DataSmoke Episode #2: July 9 Data
Particulate Matter (PM)

Ozone
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• Activated separate Heat Wave &

and Air Pollution web pages
• Developed new 4-min. video Monday 
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Example: Heat Wave VideoExample: Heat Wave Video

July 7, 2008July 7, 2008

(Video can be viewed at 
www.YouTube.com/SacCountyPH)

(Video can be viewed at 
www.YouTube.com/SacCountyPH)


