
Vision, Development, and Execution:
ZEV Symposium 2006

1



“Never underestimate the power of a few committed people 
to change the world.  Indeed, it is the only thing that ever 
has.”

--Margaret Mead
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Developing Electric Vehicles in China

“China will have produced 5.9 million cars and light-
duty commercial vehicles by the end of the year and 
bumped out Germany as the world's third largest auto 
producer, according to a recent study by Polk Marketing 
Systems in Essen.”

(Source: Deutsche Welle Online 9/22/06)
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Discussion Overview

• Our Vision

• Miles Automotive Group

• Why China?

• The Cars and What We’re Doing

• CARB and the EV Marketplace
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Our Vision

Our vision is to replace 
gasoline-powered cars with 
electric vehicles wherever 
appropriate to reduce air 
contaminants and to 
promote public and 
environmental health.

“I say the debate is over.  We know the science, we see the threat.  
And we know the time for action is now.”

--Governor Schwarzenegger

June 1, 2005
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Who We Are

• S. Shamash & Sons: Our Parent Company
A trailblazer in Chinese-American trade for over a century

• Miles Rubin: Our Visionary Chairman
A legendary California Industrialist 

• Miles Automotive Group: Our Contribution
Playing a leading role promoting cleaner air and energy 
independence
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Why China?
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We see ourselves as a nexus between Chinese 
innovations and the potential American EV market.
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The Cars:
Neighborhood Electric Vehicles with varying ranges and 

battery and motor configurations.
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The Business
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Our Commitment to NEV Safety

• Complete Regulatory 
Compliance with 
F.M.V.S.S.

• D.O.T. Compliant 3-point 
Seatbelts

• Heavy Steel Construction

• Side-Impact Door Beams

• D.O.T. Compliant 
Tempered Safety Glass 
Throughout

• D.O.T. Compliant Tires

Because Clean Air Should Not Require Sacrificing Safety
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CARB and the EV Marketplace
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Points of Discussion

• Role of Fleets
• Incentives
• Goodwill, Trust & Mandates
• Enforcement 
• Maintaining a level playing field
• Road Blocks, Barriers and Fast Tracking
• Media & Consumer Expectations
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